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¢ƛƪƪƛ ¢ƛƪƪƛΩǎ ŀǊŜ ŀƴ eco-friendly fun mode of transport which attract attention and offer high 

visibility. They cycle around downtown Auckland entertaining city goers, talking to tourists, 

workers, shoppers, residents etc. Their city presence and access to a large consumer base 

makes them a perfect advertising outlet promoting brand awareness and visibility.  

Six ¢ƛƪƪƛ ¢ƛƪƪƛΩǎ ƻǇŜǊŀǘŜ ƛƴ !ǳŎƪƭŀƴŘΩǎ CBD and are on the road Wednesday to Sunday 45 

hours a week. 

.ȅ ΨƻǿƴƛƴƎΩ ŀ ¢ƛƪƪƛ ¢ƛƪƪƛ ȅƻǳ ŜȄǇƻǎŜ ȅƻǳǊ brand to: 

- 22,000 residents 

- 72,000 workers 

- 50,000 students 

- tourists 

 

HOW CAN A TIKKI TIKKI BENEFIT YOU? 

Tikki Tikki riders can wear your branded t-shirts, shorts and bike helmets. They can also have 

your flyers on their seats. 

Access: ¢ƛƪƪƛ ¢ƛƪƪƛΩǎ ƘŀǾŜ ŀŎŎŜǎǎ ǘƻ ŀǊŜŀǎ ƻǘƘŜǊ ƳƻōƛƭŜ ƳŜŘƛŀ ŎŀƴΩǘ ǊŜŀŎƘ ό±ƛŀŘǳŎǘΣ tǊƛƴŎŜǎ 

Wharf, High St, Chancery) 

EXAMPLES 

Your brand can completely take over a Tikki Tikki! 

¶ Citymix: Cabs were covered in Citymix signage from head to toe, riders wore 

branded t-shirts and gave away free Citymix magazines to all passengers!  

¶ Pepsi Max: Cabs were covered in Pepsi Max signage from head to toe and Riders 

gave away samples of cold Pepsi Max 

 

¢ƛƪƪƛ ¢ƛƪƪƛΩǎ ŀǊŜ ƻǿƴŜŘ ōȅ IŜŀǊǘ ƻŦ !ǳŎƪƭŀƴŘ /ƛǘȅΣ ǘƘŜ /.5Ωǎ ƴƻǘ-for-profit association, and 

are operated by experienced riders fully trained in road safety and customer service. 

 

 



 

MOBILE ADVERTISING 

RESEARCH  

 

Mobile advertising generates 2.5 times more attention 
than a stationary billboard (Perception Research).  
 
Is able to reach the entire socioeconomic range of 
consumers and work extremely well for those who are 
less exposed to traditional channels such as radio, 
newspaper or local television.  
 
Nearly 30% of mobile outdoor viewers indicated they 
would base a buying decision on the ad they see.  
 
Mobile advertising has a 97% recall of its message (RVP 
& Becker Group). 

 

 

 

 

 

 



Property Instit ute of NZ 

Pedestrian Count 2008  

 

Venue Time Pedestrians Count 

Sky Tower (Daily) Mon-Sun 9am ς 7pm 

Daily Average 

1,450 

Queen St Swanson St 

To Customs St 

10:30am - 11am 

2:00pm -2:30pm Wed 

29th October 2008 

6,215 

Queen St Swanson St 

To Victoria St 

10:30am - 11am 

2:00pm -2:30pm Wed 

29th October 2008 

12,573 

Queen St Victoria St 

To Wellesley St 

10:30am - 11am 

2:00pm -2:30pm Wed 

29th October 2008 

8,103 

Viaduct Mon-Sun 10am ς 

12pm Daily Average 

5,252 

Vector Arena Sold Out Event 12,000 

 

 

 

 

 

 



HOURS & RATES  

 

 

On top of these ƘƻǳǊǎ ǘƘŜ ¢ƛƪƪƛ ¢ƛƪƪƛΩǎ ǿƛƭƭ ŀƭǎƻ ōŜ ƻǇŜǊŀǘƛƴƎ ƻƴ ŘŀȅǎΥ 

- Days when cruise ships are docked 

- Vector Arena event days/ nights 

tƭŜŀǎŜ ƴƻǘŜ ǘƘŀǘ ƛŦ ǘƘŜ ǿŜŀǘƘŜǊ ƛǎ ŜȄŎŜǇǘƛƻƴŀƭƭȅ ōŀŘ ǘƘŜ ¢ƛƪƪƛ ¢ƛƪƪƛΩǎ ǿƛƭƭ ƴƻǘ ōŜ 

out. If this exceeds 24hrs in any one month, a pro-rata credit will be applied. 

 

Tikki Tikki Ratecard 

 

Prices do not include sign writing at a cost of $60 per bike cab. 

Advertising space is only for the back panel on each bike cab as per pic below. 

 

Tikki Tikki Winter Operating Hours 

Wednesday 11am ς 6pm 

Thursday 11am ς midnight 

Friday 11am ς midnight 

Saturday 11am ς midnight 

Sunday 11am ς 6pm 

Back Panel  

1 bike cab for 1 month $400 + GST 

2 bike cabs for 1 month $600 + GST 

4 bike cabs for 1 month $1000 + GST  

6 bike cabs for 1 month $2000 + GST 



SPECS 

 

 

 

CONTACT  
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